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CATALOG DESCRIPTION OF COURSE:

This course is designed to show how the marketplace operates and to develop rational consumers.  Emphasis will be placed upon the consumer in the economy and the effect of fraud, housing, insurance, investments, legislation, and protective agencies on consumer purchasing.

COURSE PURPOSE:

Consumer Issues  is a required course for all Family and Consumer Sciences majors and is open to all students.  Upon completion of this course the students will have an increased knowledge of the American economic system, the availability of goods and services in the marketplace, how to purchase intelligently, and the role and responsibility of a consumer.

EXPECTED COURSE OUTCOMES:

After completion of this course, the students will:

1.
Explain the organization of the economy

  
2.
Identify the effects of inflation

  
3.
Determine the influence of advertising

  
4.
Analyze fraudulent practices

  
5.
Compare the advantages and disadvantages of housing alternatives

 
6.
Organize guidelines for purchasing investments

  
7.
Plan for the acquisition of insurance

  
8.
Compile state and federal regulations established to aid consumers

9. Describe processes for purchasing food, transportation of durable and non-durable goods

10.
Plan for retirement

10. Develop a will

INSTRUCTIONAL MATERIALS: (Required Textbook)

Miller, Roger LeRoy and Alan Stafford.   Economic Issues for Consumers.  Wadsworth Publishing Company, 2001, 9th edition.

INSTRUCTIONAL PROCEDURES:
The class will consist of lectures, guest speakers, individual projects, group activities, class activities, and class discussion.

Consumer Issues

1. The Economy   (Weeks 1&2)

A. Consumer

B. Operation

2. Consumer Protection (Weeks 3&4)

A. Legislation

B. Responsible Behavior

Exam I

3. Advertising (Week 5)

A. Definition

B. Deceptive

C. Consumer Rights

4. Fraud (Week 6)

A. Types

B. Consumer Protection

C. Consumer Rights

5. Paying for Government (Week 7)

A. Theory of Taxation

B. Evolvement of the Tax System

Exam II

6. Management of Personal Finances (Weeks 8-11)

A. Credit

B. Investments

C. Insurance

D. Health Care

Exam III

VII. 
Consumer Purchasing (Weeks 12-15)

A. Housing

B. Food

C. Durable and Nondurable Goods

D. Transportation

VIII.     Retirement Planning (Week 16)

A. Wills

B.  Funerals

Final Exam

STUDENT PERFORMANCE ACTIVITIES: (Attendance/Punctuality)
Consistent and punctual attendance is both expected and required for your successful completion of the course.  Absences will be evaluated on a case-by-case basis.  Death or grave illness in the family, childbirth, impassable roads are of course beyond our control.  Decisions to celebrate anniversaries, for example, or attend concerts, go on hunting safaris, or participate in a variety of extra-curricular affairs are not.  Students will be expected to make up work missed as a result of absence, whether or not the absence is justified.  In class assignments and pop quizzes MAY NOT be made up.  Attendance will be taken at the beginning of class.  Excessive abseneces will reduce the final grade for the course.  More then four absences will result in a grade reduction of one letter grade.  Seven; two letter grades, and more than nine will result in an automatic AF@ for the course.

ASSIGNMENT DUE DATES
Assignments are due at the beginning of the class period on the date indicated when the assignment is given.  No assignments will be accepted after the last day of class.  Ten percent will be deducted for each day that the assignment is late.  No assignments will be accepted at the final exam time. Assignments are to be typed.  The student is responsible for all material assigned even if not discussed in class.

 STUDENT EVALUATION:                                       
Grades will be based upon the following:
POSSIBLE POINTS
  
3 Exams @ 100 points each                     

300

  
Final Exam





150


  
Advertising Project




  50

  
Readings





100

  
Class Assignments  (approximate)


  50  
 
 






650
                                                  

8. There will be no make-up exams unless the instructor has given prior consent.

9. Performance on examinations and subsequent cumulative course averages will be based upon standard definitive grade values as indicated below:

A= 90 % of the total points

D= 60 % of the total points

B= 80% of the total points

F= less than 60%

C= 70% of the total points

10. Appointments may be made with the instructor for discussion or questions concerning assignments and grades.

11. The final exam will be administered at 9:00 a.m. on December 10, 2001.
12. Students are advised that the last date during the semester when they may drop a course with an automatic@W@ will be November  9, 2001.  If you decide to drop after this date, you will receive the grade you have earned up to the drop date.  The grade of AW@ will be assigned if you grade is a AD@ or higher; and an AF@ will be assigned if you stop attending and have not turned in assignments or have not take scheduled exams prior to the drop date.

13. No children may attend class.

14. Please turn off cell phones and pagers during class.
READINGS FOR CONSUMER ISSUES

The student is to read, summarize and critique ten articles.  These are to be handed in to the instructor, typed, and contain complete bibliographic information.  Articles are to pertain to any topic covered in class and originate from a research based periodical.  Each article should be at least two pages in length and published within the past 6 months.  A copy of the article should be included with the critique.  The critiques, by the student, is to be at least one page in length.
ADA STATEMENT:

If any member of the class feels that he/she has a disability and needs special accommodations   please advise the instructor of such disability at the first class attended.  

INCLEMENT WEATHER/DISASTER POLICY:

The following are basic premises for the inclement weather policy at Northeastern State University:

15. Classes are expected to be held if at all possible.

16. It is the student=s responsibility to receive the information when weather is questionable.

17. Neither students nor faculty are expected to risk life or limb.

18. Faculty members are obligated to hold classes if the University is not closed, unless the faculty member is unable to get to campus.

Policy:
During times of inclement weather, decisions concerning day classes will be made by 6:00 a.m. in order for the media to be notified and for students to receive the announcement before they leave home.  Decisions concerning night classes will be made by 3:00 p.m.

The following media will be notified regarding closing of the campus:

Radio Stations:


   
Television Stations:

KRMG 740 AM
Tulsa


KJRH Channel 2
Tulsa

KAYI 107 FM    
Tulsa


KOTV Channel 6
Tulsa

KTLQ 1350 AM
Tahlequah

KTUL Channel 8
Tulsa

KEOK 102 FM
Tahlequah

KFSM Channel 5
Fort Smith

KBIX 1490 AM
Muskogee

Cable Channel 96
Tahlequah

KMMY 97 FM
Muskogee

KVOO 1170 AM
Tulsa

The automated attendant message on 918-456-5511 will be modified to include information concerning campus operations during inclement weather.


Consumer Issues

Fall2001

CHAPTER
August

20
Introduction to class

22
The Consumer in the Economy




1

24

27
Operation of the Economy



Pages 130-133

29

31
Rational Decision Making




2

September
 3
Labor Day - NO CLASS

 5
Protection for the Consumer




5

   

 7
Consumer Legislation

 10

 12
Advertising






3

 14
EXAM I - Chapters 1, 2, 5

 17


19








21
Many Faces of Fraud





4


24


26







28
Paying for Government





8

October
 1



**Advertising Due**




 3

 5
Exam II - Chapters 3,4,8
 8
American Diet






9

10


12
Household Products





10


15

17
Transportation






11

19
FALL BREAK - NO CLASS

22


 

24
Housing






12

26


29
Indebted Consumer





14

31

November
 2

 5
EXAM III     Chapters 9,10,11,12,14
 7
Investing






16

              9
                   LAST DAY TO DROP WITH A AW@
12






                          

14
Heath Care        ***READINGS DUE***


17

16


19
Insurance






18 & 19

21-23    THANKSGIVING - NO CLASS


26

28


30

December
 3
Retirement Years





20

 5 

 7
Consumers in a Changing World
Last Day of Class
22

 10
FINAL EXAM   CHAPTERS 16,17,18,19,20,22

11
FINAL EXAM - 9:00 - 10:50          Chapters 10-14                     

